MSIS 645 - ELECTRONIC COMMERCE

SYLLABUS

Fall 2004
Class

Time: 


6.15 – 9.00 PM, TR

Office: 

BP 304
Instructor:


Name: 


Dr. Teuta Çata

Office: 

BEP 474
Office Hours:  
5.45- 6.15 (TR) or by appointment through email
Office Phone: 

(859) 572 5626
Email:
 

catat@nku.edu
Course Catalog Description:

Commercial transactions in an electronic age, technology underpinnings, transactions marketing and exchange, business, managerial and technical implementations of electronic commerce 

Prerequisites: MSIS 605, MSIS 625

Course Materials:    

Required Text:           E-Commerce (Second Edition)

                                    Business, Technology, Society 

                                    Laudon, Traver 

Course Objective:

To introduce students to the core concepts and fundamental technologies that support the evolving electronic commerce environment. This will include a survey of the hardware, software and business strategies required for successful implementation. The key objective of this course is to give the students a good understanding of how they can evaluate & exploit the potential of Electronic Commerce for the strategic benefit of their organizations.

Course Format:

The major source of conceptual information will be the textbook. This material will provide you with a good understanding of important topics in the Electronic Commerce field. You are required to read the assigned textbook material and should pay close attention to the discussion and review questions, along with the assigned case studies. The assigned textbook material and cases will be discussed in class. Students are encouraged to actively participate in discussions on assigned cases in class to reinforce the concepts from each chapter. NKU Blackboard discussion groups may also be utilized.

MSIS 645 Course Grading and Requirements

Individual Assignments

We have three individual assignments:

1. Case Study Analysis:

You will be required to submit written analysis on assigned cases: 

1. VeriSign – p. 294; Due September 21, 2004 (50 points)
2. Microsoft HailStorm p. 557; Due on October 07, 2004 (50 points)
A set of questions for analysis follows each case. Cases will be discussed in class as well.
2. Web Site Analysis Project:

An Electronic Commerce project will be assigned for written and potential class discussion (50 points). Details related to this project can be found in the book at Project #1, p. 112. This individual assignment requires you to select an e-business company and submit a report describing the business model, competitors, strategies and other issues discussed in Chapter 2. Project is due on September 07, 2004.
3. E-Business Technology Report

We have a list of technologies, XML, P2P, Data Mining, Bluetooth, Wireless, Privacy protection, e-payments, etc, which will make a great impact on our e-business environment in the next 10 years. Choose one technology related to the chapter that you are assigned (150 points) and prepare a presentation (15 minutes) and report for:
· Explain the technology (what it is, current status, trend, industry products, etc)

· Analyze how technology will change the way we use the Internet and we do business.

Your presentation may include examples of websites and/or video clips you can share with class. The project will be evaluated both by the quality of your report and your presentation. You should turn both a hard copy of your report and a copy of PowerPoint file on the date your are assigned to have the presentation. Students who will present on Chapter 2 and 3 are allowed to present the hard copy of the written report by September 07, 2004. The length of presentation and report is flexible to the material you decide to cover. The evaluation will be based on: depth of topic coverage, understanding of topic, presentation preparation and delivery, amount/percentage of unique material (not in book), and written paper form substance. 
Group Project (a group of 3 people)
You are responsible to create groups of 3 people (preferable will be mixed groups, i.e. male and females, international and American students). The details about this project are explained in page 6 of the syllabus.
Exams

Two exams will be given and will have equal weight at 250 points each for a total of 500 points. The exam format will be: multiple choice questions, true/false questions, and short answer questions. Any missed exam will result in a zero being assigned to that exam and the same will be included in the computing of the final course grade. If you miss an exam or other assignment because of illness due to a university approved absence, or absence approved in advance (written) by the instructor, you will be given the opportunity to make up during the following week. It will be your responsibility to schedule the make up with the instructor. If you do not, you will receive a grade of zero. Case study discussions cannot be made up.

Grading:
2 Exams: 


500 points

2 Case Studies


100 points

Presentation + report

150 points

E-commerce project

50 points

Web group project

200 points

 Total available course points equals 1000 which will be used in calculating the final course grade as follows:

Grading Scale:                        900 – 1000       A

                                                800 – 899          B

                                                700 – 799          C

                                                690 – below      F

A final course grade below 700 is considered failing in the MSIS program. In accordance with the University regulations grades will not be posted or disclosed over the telephone.

Points will be deducted if any assignment is received after its due date.

Plagiarism is defined as the “copying or imitating the languages, ideas, and thoughts or works of another author and passing off the same as one’s original work”. This also applies to the student who knowingly allows his or her work to be copied by another student.  The first offence will result in the student(s) receiving a zero for the assignment.  The second offence will result in the student(s) receiving an “F” for the course and referral to the Dean of Students for further disciplinary action. See Code of Student Rights and Responsibilities, Hearing Procedures, Section II. Cheating and Plagiarism for further details.

Students are fully responsible for learning the content of this course and for the material discussed or presented in class. You are not released from responsibility because of absences from class lectures.  See Code of Student Rights and Responsibilities, The Classroom, Class Attendance for further details.

CHANGES TO SYLLABUS:

The course schedule is tentative and this syllabus is subject to change as announced in class or through electronic media.

MSIS 645

Tentative Course Schedule

Fall 2004
	Week 1
	(8/24) Course Introduction,

(8/26) Chapter One – E-Commerce Revolution

	Week 2
	(8/31) Chapter Two – E-Commerce Business Models and Concepts
(8/31) Presentation
(8/31) E-Commerce Company Analysis Project (P. 112  #1) – Due 9/07
(9/02) Chapter Three – E-Commerce Infrastructure  

(9/02) Presentation

	Week 3


	(9/07) Chapter Four – Building an E-Commerce Site
(9/07) Website analysis discussion 

(9/09) Chapter Five – Security and Encryption
(9/09) Presentation 

(9/09) Case Assignment 5.5 – VeriSign p.294 – Due 9/21

	Week 4


	(9/14) Chapter Six – E-Commerce Payment Systems

(9/14) Presentation
(9/16) Mid-Term EXAM (Chapters 1 – 6)

	Week 5


	(9/21) Written Case Discussion (VeriSign) 

(9/21) Chapter Seven – E-Commerce Marketing Concepts

(9/23) Chapter Eight – E-Commerce Marketing Communications

(9/23) Presentation

	Week 6
	(9/28) Chapter Nine – Ethical, Social and Political Issues

(9/28) Case Assignment 9.6 – Microsoft HailStorm p.557 – Due 10/07
(9/28) Presentation
(9/30) Chapter Ten – Retailing on the Web

(9/30) Presentation

	Week 7


	(10/05) Chapter Eleven – Online Service Industries

(10/05) Presentation 
(10/07) Chapter Twelve – Supply Chain Management 

(10/07) Written Case Discussion – MicroSoft HailStorm 

	Week 8


	(10/12) Group Project Presentations
(12/14) FINAL EXAM (Chapters 7 – 12)


ELECTRONIC COMMERCE

MSIS 645 (FALL 2004)
WEB GROUP PROJECT

(Guidelines)
Due 10/12/2004
The CTO of a new e-commerce startup venture has hired your 3-person group to research and answer the following issues or perform the following tasks:

· Detail description of the product(s) and/or service(s) that can be offered and their electronic commerce delivery format / method.

· Estimate the technology startup, development and operating costs

· What is the best way to promote the website business (i.e. Search Engine, banner ads?)

· Define the technology to be utilized (i.e. Web Server, development language(s))?

· How to handle security (payment & customer information)?

· Include a Security Risk Assessment

· How to handle customer service and support?

· Create a prototype site illustrating the “look and feel” including site navigation.

· Define the infrastructure that will be in place along with process flow to support fulfillment.

· Establish and define a timeline for website launch (in phases if appropriate).

· Prepare a 30 – 40 minute class presentation to outline and define recommendations. 

· Submit a corresponding written analysis (paper & electronic form) incorporating the above.

Example Companies:

On-Line Auction 

On-Line Training 

Electronic Parts Distributor 

Gourmet Foods Broker 

Matchmaking Service 

Content Provider

Application Software Developer (Accounting / Mfg / Dist Package) 
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